
Social media campaign 
with a mix of 

untraditional radio 
22.2.-27.3.  



The highlights 
 

5 radio shows during Basso 
primetime – weekly reach of 150 

000 FM listeners and 325 000 
streamers 

 
Poadcasts and articles  shared 
online, around 30 shares a day 

 
During the campaign, the change 
in Rep's FB engagement numbers 

was seen clearly. The numbers 
went from 7% to 27% in the 18-

24 years age group, and from 
28% to 43% in the 25-34 years. 

 



Rep reached over 12.000 people with boosted 
Facebook campaign post and received zero 

negative comments. Basso posted similar content 
at the same time, reaching close to 90.000 young 
urban citizens, and reactions to their post were 

also positive. Same was seen on EPIO’s FB. 
 

The campaign site was visited 14.465 times by 
8769 unique visitors. Social media was the key 

element to get people to the site.  
 

The average visit was 2 minutes 27 seconds and 
4702 visitors took part in the competition. 

 
During first two days of the campaign there were 
more than 1400 participants to the competition. 

 
200 people won a ticket. They all came to the 

#Digisaatio after party. 



The short film made from the 
#Digisaatio after party was 
shared on Basso's FB and 

boosted for 300 euros.  
 

It reached 94.202 people, and 
it got more than 38.000 over 

30 second views.  
 

The video was shared 15 times 
with excited comments and 
liked more than 220 times, 

including love emotions.  
 

The #digisaatio hashtag was 
used in 95 posts on Instagram 

during the event 



#Digisaatio - Lessons learned  

1. Well planned is half done  
> Excellent plan makes the execution so much easier, 
quicker and cheaper.  

2. Choose your partners  
> Sounds cliché, but is so true. Local campaign needs 
local partner who knows the target group and the field 
we are operating.  

3. Identify the target group  
> Make it simple and sound.  

4. Campaign needs a clear message 
> Simplify it, make it understandable, and opt for the 
opinion leaders - they make it spread 

 



5. Use their language 
> Listen to the target group, what they talk and how 
they walk. It's often the same conversation we are 
having, they just use other words.  

6. Do the unexpected 
> Social media is the place to be adventurous. Don't be a 
stereotype, make people wonder. Surprise behaviour 
creates buzz - use it to your behalf.  

7. Analyse the platforms  
> With interesting content, it's possible to engage new 
target group even in FB. Twitter ads don't work, because 
people use Twitter for news. Instagram lives for pictures, 
target group lives for pictures in Instagram. Use this info.  

 




